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ABSTRACT

The construction industry in Kenya is very impottaimce it contributes greatly to the growth of genomy. It
accounts for 5% of the country’s GDP and employsuald million people with an estimated annual wageof 3.2
billion. Due to this reason, construction compares required to go beyond the basic requiremehntse@ting projects’
objectives of time, cost and quality, by considgrsmcio- economic, as well as sustainable enviramissues. One of the
ways in which this can be achieved is through ttaetce of Corporate Social Responsibility (CSRaifirm’s operations.
Corporate Social Responsibility is a concept tllwbaates for a balance between the firm’s inteimtatests such as profit

maximization and external interests emanating fitsratakeholders such as sustainable environment.

This paper is based on a study that was carrietbpthe authors with the aim of investigating thagtice and
prevalence of CSR by Kenyan construction compar@ker objectives included to investigate the @rakes faced by

these companies in embracing CSR as a business

A survey approach was adopted for the study ana was collected from the chosen sample group 0C&&s

A’ construction firms. Questionnaires and unstruetuinterviews were employed in the survey.

The results of the survey indicate that most ofdtwestruction firms are aware of the concept of CI8R out of
all the respondents reached, only 31 (67%) attdstélde fact that they had formally or informallyapticed the concept,
while the other 15 (33%) said that they had nemneariy form embraced the idea in the running ofrthasinesses. All of
the 31 (67%) who were practicing CSR had encoudtesrious positive impacts in their business sushnaproved
number of jobs, motivated employees, completiowark in good time, amongst many others outlinetha chapter four
of this study. This was despite some of the chghierthey had faced in implementation of the consaph as; inadequate

resources to carry out CSR activities and lack d&ar legislative and institutional framework taide the CSR activities.
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